
 

 

UMIG Stock Market Competition Structure 

 

 
� The stock market challenge will span a six month period covering the 4

th
 and 1

st
 quarters 

of 2011 and 2012 respectively. 

 

� The competition will be divided into three periods: a full year period covering 6 months 

and two quarterly periods covering 3 months each. 

 

� The full year trading competition will run simultaneously with the two quarterly 

competitions utilizing a single account with results being calculated at the end of each 

respective period. 

 

� The full year competition will begin October 3, 2011 and end on March 23, 2012. 

 

� The 4
th
 quarter competition will begin on October 3, 2011 and end on December 31, 2011  

 

� The 1
st
 quarter competition will begin January 1, 2012 and end on March 23, 2012.  

 

� Any University of Manitoba student who has paid for a full UMIG membership will be 

eligible to register for the competition and compete for the prizes.  

 

� Participants must provide UMIG with the necessary information required to register for 

an account and must sign a release allowing UMIG to use this information exclusively for 

account registration.   

 

� Registration for the stock market challenge will be completed by UMIG executive 

members who will email all participants their account information at the end of the 1
st
 

meeting in September. 

 

� Prizes will be broken down into Grand Prizes, Quarterly prizes and monthly random 

draws.  

 

� Prizes will be awarded to participants with the highest performance determined by 

highest percentage return over the respective period.  

 

� Participants must attend a minimum of three Great-West Life sponsored meetings in 

order to qualify for: grand, quarterly and monthly random draw prizes. 

 

� Monthly draws will take place at all Great-West Life sponsored meetings, where 

company representatives will select the winner of that months draw. All participants in 

attendance will fill out ballots which will be used to select the winner as well as 

determining attendance for the meeting.  


